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COM’E
CAMBIATO

IL COMPORTAMENTO DEL

CONSUMAIORE?



THE JOURNEY OF

RETAIL

* 2012: Channel Shift — Death to the Store — «Time to let the British high street die» —
Financial Times

* 2014: Omnichannel Retailing — Digital Influence — «ecommerce is not eating retail»
— Harvard Business review

 2015: Customer experience — Everything is branding — «Foster innovation in
customer Experience» — National Retail Federation

 2017: Rebirth of the store: IoT in retail — «Is brick and mortar retail making a
comeback» — Business Today

Deloitte Digital - Retail360 / Connected Stores



https://www2.deloitte.com/content/dam/Deloitte/ar/Documents/Consumer_and_Industrial_Products/Connected_Stores_Deloitte_POV.pdf
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DEGLI ACQUISTI AVVIENE

NEL NEGOZIO FISICO





https://www.thinkwithgoogle.com/feature/personal-searches/#/

GOOGLE

increase in mobi
searches for
“where to buy

Source: Google Internal Data, H1 2016-H1 2018,




CURIOSO

ESIGENTE

IMPAZIENTE

Il nuovo consumatore ricerca nell’esperienza
offline cio a cui e abituato online




IL DIGITAL

INFLUENZA IL MODO IN CUI

GLI UTENTI

INTERAGISCONO CON |

BRAND OFFLINE


https://youtu.be/OB-k0ACnd3c

QUAL E LO

SCOPO

DEL

NEGOZIO FISICO?



Il negozio fisico e uno dei touch points e
gioca un ruolo fondamentale nella
customer journey del consumatore

OMNICANALITA

Products

eCommerce Customer service
Messaging @ . @ Associates

Apps Website
f©
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Social media Stores




COSA CERCA

IL CLIENTE

Il cliente cerca un’esperienza di relazione e
attratto e affascinato dai marchi che raccontano
una storia



ESSERE RILEVANTI

Conoscere i clienti e usare la tecnologia per
coinvolgerli in modo utile e PERSONALE


https://dominodisplay.wistia.com/medias/fgku5prpnp

LE 5 FASI

NEGOZIO FUTURO

[mE L. & €

Il cliente cerca un’esperienza diversa con il
retail per ognuna delle fasi in cui si trova

Deloitte Digital - THE RESTAURANT OF THE FUTURE Creating the next-generation customer experience



file:///C:/Users/davide.turatti/Downloads/us-consumer-business-restaurant-of-the-future-perspective-final.pdf

LE 5 FASI

Store concept Archetypes

Deloitte Digital - Retail360 / Connected Stores

NEGOZIO FUTURO

ey Pluraals Einactiin abe

Purposes Purposes

Establish a store as Recognise customers to
a destination of choice offer personalisation in
service and suggestions

-
‘I want to have fun 'l want to browse &
and be inspired by the understand the offer

brand” and experience a product
before | purchase it'

All-in-One Shops

Ensure convenience for
customer in every
shopping trip

‘| want to purchase a
large number of
products as
conveniently as poss

Cate  Stand Vampive Veoding

Purposes Purposes

Characteristics
Provide detailed pr

Optimise availability ximise traffic and
locally sought-for goods conversion and enable
{e_g. assortment frictionless payment
optimisation order-to-

store [ order-to-home) to

ensure relevance of store

iiging
e

‘l am looking to buy a ‘l want to go into the
specific type of product store, get some great
and need to know if value deals and get out
they sell it and if the fast’
price is decent’



https://www2.deloitte.com/content/dam/Deloitte/ar/Documents/Consumer_and_Industrial_Products/Connected_Stores_Deloitte_POV.pdf
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https://dominodisplay.wistia.com/medias/272224css0

ALCUNE CASE HISTORY

DOMINODISPLAY
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https://dominodisplay.wistia.com/medias/v1azd4kbkw
https://dominodisplay.wistia.com/medias/v1azd4kbkw
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https://dominodisplay.wistia.com/medias/tijll0ikca
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https://dominodisplay.wistia.com/medias/v1azd4kbkw

CoIN &5

OUR EXCLUSIVE
SERVICE

LUXURY SK NCARE AND MAKE P
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https://dominodisplay.wistia.com/medias/v1azd4kbkw
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https://dominodisplay.wistia.com/medias/v1azd4kbkw



https://dominodisplay.wistia.com/medias/v1azd4kbkw

CORANI

Rozzano



https://dominodisplay.wistia.com/medias/v1azd4kbkw

Case history CORANI

Totem da

vetrina
Totem multimediale
da 82”.

Totem

monofacciale
Totem multimediale
da 82”.

Totem barcode

Soluzione multimediale con
lettura prodotti trami- te
barcode.

Totem

monofacciale
Totem multimediale
da 65”.

Tablet

personalizzato
Configurazione re-
mota e controllo dei
tablet tramite sistema
Samsung Knox.



SCOPRT
LA NOSTRA OFFERTA
DI ORIGINE NATURALE
CON ESTRATTI
DI "SUPERFoOD! b
PER IL BENESSERE
DEL Tuo ORGANLSMO

E DEI TUOL CAPE

FARMACIA
GASTALDI
Milano




Case history FARMACIA

Totem
avancassa
Totem in MDF laccato

con monitor da 22”
ad incasso.

Totem

da vetrina

Totem  multimediale
con monitor

da vetrina ad alta
luminosita da 46 e

75 pollici.

Gondola LED

Tavolo multimediale
composto da 2 cabinet
passo 3.5.
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1o
Lo ritwale
X
benessere

Totem e-post

Totem da banco
da 22 pollici.

P

Totem Stretch

Monitor da 37” risolu-
zione 4,5:16 posizio-
nato su piantana

in ferro verniciato
fissata a scaffali.



FARMACIA

GASTALDI
Milano

>



https://dominodisplay.wistia.com/medias/fbz9k8xjza
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JEWELLER
ENGAGE




JEWELLERY

ENGAGE
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Studio,
progettazione
e realizzazione
di soluzioni
multimediali
customizzate




| NOSTRI

PILLARS




BRAND

ARCHITECTURE

A masserdotti

IMAGE EVOLUTIONM

Digital decoration

Tessuti

Interior decoration
Grande formato
Decodinamica

(] DOMINODISPLAY

DIGITAL SIGHAGE, MOBILITY, laoT

q DOMINODISPLAY

Digital signhage, mobility, loT

Monitor professionali

Totem multimediali

Videowall

Ledwall

Lavagne interattive multimediali
Soluzioni mobility

qumme

SOFT SIGNAGE

Soft sighage

Frame e Lightbox
in Alluminio e tessuto



IL NOSTRO

DNA

Dal 1967

seguiamo il cliente a 360°
con flessibilita e competenza
per progetti di valore

Consultancy

Content
Management @®
& Creation
Financial
Planning

Project and
Design

...... @. @ Production

PROJECT .
MANAGEMENT @® Installation

‘© @ Logistics

Ticketing and
assistance



IL NOSTRO PROCESSO

«TEST & OPTIMIZE»
Production and Monitoring
and Design implementation
GO LIVE
1 2 3 4
CUSTOMER A
NEEDS

OPTIMIZATION



Grazie.

ALBERTO
MASSERDOTTI
CEO

>



https://dominodisplay.wistia.com/medias/peg0p00mog
https://dominodisplay.wistia.com/medias/peg0p00mog

http://hs.dominodisplay.com/digital-jewellery



http://hs.dominodisplay.com/digital-jewellery

www.masserdotti.it www.dominodisplay.com
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http://www.masserdotti.it/
http://www.dominodisplay.com/

