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Press release no. 1

ITALIAN EXHIBITION GROUP:
FROM 17™ TO 22NP JANUARY, VICENZAORO JANUARY 2020 AND T-GOLD AT VICENZA EXPO CENTRE

#primavicenzaoro

Vicenza (Italy), 17" to 22" January 2020 - For Italian Exhibition Group (IEG), 2020 will open in Vicenza on 17t
January under the banner of strategies and actions to promote the gold — jewellery industry.

In agenda, two exhibition giants: VOJ - Vicenzaoro January - The Jewellery Boutique Show and T.GOLD, the
international show for machinery and the most innovative technologies applied to jewellery and precious metal
processing, both showcasing until the 22". But that’s not all.

“The business and innovation combination,” said IEG President, Lorenzo Cagnoni, “is indispensable and every
edition of our events are always further enriched. In this case it will be with the brand new VO VINTAGE event,
an original exhibition dedicated to vintage watches and jewellery with unique items and some of the world’s most
coveted rarities on display. An announcement that | know the whole market is pleased about.”

VO VINTAGE will have its own entrance and be held from 18 to 20%" Janaury in the foyer on the first floor of the
Vicenza Expo Centre in an exclusive context specifically for collectors and enthusiasts and will involve a select
number of renowned exhibitors at this first edition. The exhibitors, some showcasing to the public for the first
time, will be proposing their unique and timeless collections. Stefano Mazzariol, one of the most prestigious
names in the Vintage Watch sector, explained: “We will be at VO VINTAGE to meet a select and knowledgable
audience. Selling vintage also means selling the history and culture of a vintage item so that enthusiasts can
discover and re-live the flavour of a watch from times gone by and be enamoured by the story that lies behind
it”,

VO VINTAGE will be attended by great collectors, such as internationally renowned Sandro Fratini, and by the
most esteemed and well-known experts, such as Giulio Papi, the most famous master watch-maker in the world.

The first event of the year for the gold — jewellery industry (in fact, the official hashtage will be #primavicenzaoro),
VOl is the sector’s international hub of reference, the most exclusive and much-awaited stage for the market’s
top brands to exhibit their latest creations.

IEG’s ownership and management of the Italian trade show Jewellery Agenda, which unravels with two editions
of VO in January and September and OROAREZZO and GOLD ITALY in Arezzo, as well as other shows organized
around the world for Italian companies, from the Arab Emirates to the United States, make IEG a key player: “The
Customers,”explained Patrizia Cecchi, IEG’s Director of Exhibitions Italy, “acknowledge our role as a business
platform for international relations. Not only do we work meticulously on profiling buyers, we also bring them to
where our companies’ identity is. The identity of a historic, cultural and social territory. In a nutshell, this is Made
in Italy promotion and we have a first-rate partner for this in ICE — the Italian Trade Agency, and another, Vicenza
Municipality, for promoting the territory among an international public”.

According to data processed for FEDERORAFI by Confindustria Moda’s Research Centre, the first six months of
2019 saw a +6.2% increase in Italian jewellery exports.
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VOJ 2020 hosts 1500 exhibiting brands — covering the entire production chain - and their arrangement into
communities, based on positioning and target, facilitates the show experience for the traders, the majority of
whom are foreign buyers from over 120 countries representing the most prestigious boutiques, malls, retailers
and stores in the world’s largest cities.

Italian Exhibition Group, which in Autumn closed an exceptional edition of Ecomondo, Europe’s number one show
for the green, blue and circular economy, tomorrow at Rimini Expo Centre, will immediately re-open this highly
topical file at VOJ 2020 under the banner of Sustainability, a theme developed and further examined in all its
aspects during Cibjo’s main event as well as at the traditional Digital Talks and Gem Talks.

VOJ 2020 will also deal with another of Italian Exhibition Group’s key themes which regards trade shows as a
bridge between the worlds of research and work. “We will have a hackaton in collaboration with Padua Univer-
sity,” Marco Carniello, IEG’s Jewellery & Fashion Brand Director announced. “A ‘call for ideas’ open to 60,000
students and researchers summoned to find business solutions for new ways of creating innovative packaging
will bring to VOI the 40 best proposals to be placed before an advisory board consisting of sector companies and
protagonists”.

Creativity and innovation will also be the focus of “VISIO.NEXT”, VOJ 2020’s opening conference, this year
organized by Club degli Orafi.

At the same time as VOJ, Vicenza Exhibition Centre will also be attracting visitors from all over the world with
T.GOLD, the international show for machinery and advanced technologies designed to increase the quality of
jewellery processing. A 4,000 m? exhibition area in which top companies operating within the sector will be
offering the latest ideas and technologies absolutely indispensable for jewellery producers that want to launch
their business internationally.

Over the 6 days of the show, T.Gold will offer a complete overview of the sector with demonstrations, seminars
and workshops for an increasingly more international and heterogeneous market. About 160 companies from
the worldwide scene will be exhibiting although Made in Italy will also be playing a leading role in this field.
Giorgio Barettoni — President of AFEMO, Italian Association of Jewellery Machinery Manufacturers and Ex-
porters - said: “Afemo has always partnered IEG in the organization of T.Gold which has led the show to develop
into a global reference point in the field of technologies for precious metal and jewellery processing. At T.Gold,
Afemo associates represent the very best of the show. During its world tours, Afemo acts as ambassador for
T.Gold and VicenzaOro. To this regard, the meeting with buyers in Uzbekistan, who will be invited to the coming
edition of the show, is rather emblematic”.

WWW.vicenzaoro.com https://Www.vicenzaoro.com/en/

LINK for press material and photos: ftp://ftp.iegexpo.it/Press Jewellery&Fashion/Press Vicenzaoro Janu-

ary20/

User: press - Password: press (Google Chrome is the recommended search engine)

FOCUS ON ITALIAN EXHIBITION GROUP SPA

Italian Exhibition Group (IEG), listed on the Milan Stock Exchange organized and managed by Borsa Italiana S.p.A. (Italy’s
stock exchange), is the Italian leader in the organization of trade expos and one of the main players in Europe in the expo
and conference sector, with its venues in Rimini and Vicenza. The IEG Group stands out for the organization of events in five
categories: Food & Beverage; Jewellery & Fashion; Tourism, Hospitality & Lifestyle; Wellness, Sports & Leisure; Green &
Technology. In recent years, IEG has launched an important process of foreign expansion, also by means of joint ventures
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inked with local players (e.g. in the United States, Arab Emirates and China). IEG ended the 2018 financial year with a total
consolidated turnover of 159.7 million euros, an EBITDA of 30.8 million and a net consolidated profit of 10.8 million euros.
In 2018, IEG held an overall total of 53 exhibitions organized or hosted and 181 conferences events in its Rimini and Vicenza
expo and conference venues. https://www.iegexpo.it/en/

PRESS CONTACT ITALIAN EXHIBITION GROUP

Michela Moneta | Press Office Coordinator

VICENZAORO International PR Agency: Barabino & Partners
Laura Bruzzone +49 30 66404060| +49 173 6181650 — |.bruzzone@barabino.de
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MEDIA AGENCY IEG Vicenza Branch: MYPRLab T. +39 0444.512550
Filippo Nani +39 335.101.93.90 filippo.nani@myprlab.it

Lisa Scudeler +39.338.691.03.47 lisa.scudeler@myprlab.it

This press release contains forecasted elements and estimations that reflect current management opinions (“forward-looking statements”)
especially regarding future managerial performances, investments, cash flow trends and financial organization evolution. By nature, for-
ward-looking statements have an element of risk and uncertainty since they depend on future events. The effective results may therefore
differ, even significantly, to those announced due to multiple factors including, merely by way of example: the catering market’s foreign
trends and tourist flows in Italy, market trends in the gold-jewellery industry and in the green economy; developments in the price of raw
materials; general macro-economic conditions; geo-political factors and changes in the legislative framework. Furthermore, the infor-
mation in this press release does not claim to be complete, nor has it been verified by independent third parties. The forecasts, estimations
and objectives presented herein are based on information available to the Company at the press release issue date.
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